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Abstract

Previous scientific studies or articles play a crucial role in the development of
theories and understanding of phenomena, as they provide valuable support and
reinforcement to the variables under investigation in the forthcoming research or
scientific article. This scientific study aims to critically examine the various aspects
that have been identified in consumer behavior literature as influential in shaping
purchase behavior. Specifically, the factors of consumer interest, price, and product
quality will be analyzed and discussed. The objective of composing this article is to
establish a hypothesis regarding the potential influence of variables, which will then
be employed in further research endeavors. The findings of this literature review
paper are presented as follows: There are three main factors that drive consumer
purchase behavior: consumer interest, price, and product quality.
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INTRODUCTION

According to Sidharta and Suzanto (2020), consumer behavior is indicative of
consumers' preferences and aversions towards a certain product. The authors suggest that
marketers should possess a comprehensive understanding of consumer behavior in order
to develop products and services that offer optimal satisfaction. The comprehension of
consumer behavior facilitates the comprehension of social science issues that impact
human behavior (Hanum & Hidayat, 2017).

The comprehension of consumer behavior is vital for marketers in gaining insights
into the cognitive and affective processes that consumers engage in while making choices
among many alternatives, including products, brands, and similar entities. Additionally,
understanding consumer behavior enables marketers to discern the impact of external
factors, such as the environment, reference groups, family dynamics, and sales force, on
consumers’ decision-making processes.

Price is an additional factor that must be taken into account when deciding the
cost of a product that will be offered to consumers. The price of a product, whether it be a
good or a service, is a crucial factor in determining the profitability of a firm. In the event
that the price is established at an excessively elevated level, it will result in a decline in sales
volume. Conversely, if the price is set at an excessively reduced level, it will lead to a
decrease in the company’s profit margins.

The quality of a product plays a significant role in influencing consumer purchase
decisions. The intensifying competitive landscape and growing consumer expectations
have prompted numerous organizations to pursue their aspiration of manufacturing high-
quality items in order to enhance their market competitiveness. Undoubtedly, the elements
related to the product, particulatly its quality, exert a significant influence on consumer
purchase decisions. According to the study conducted by Wulandari and Iskandar (2018),
it was determined that the primary factor influencing consumer purchasing behavior is the
level of acceptable product quality. In their dissertation, Ibrahim and Thawil (2019)
discovered that consumer intention to purchase is influenced by items, specifically food

quality. In this particular instance, we shall examine the impact of consumer interest, price,
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and product quality on consumer buying behavior.

Based on empirical evidence, a considerable number of students and authors
encounter challenges in locating corroborative scholatly publications for their scientific
endeavors, encompassing both antecedent investigations and pertinent studies. The
inclusion of pertinent scholarly publications is essential for bolstering the theoretical
framework under investigation, as it enables the exploration of the interplay and impact
among variables, and facilitates the formulation of hypotheses. This article aims to examine
the impact of consumer interest, price, and product quality on purchasing behavior by

conducting a comprehensive literature review in the domain of consumer behavior.

LITERATURE REVIEW
Purchase Behavior

There exist four distinct categories of consumer buying behavior. The first
category pertains to complex buying behavior, wherein consumers actively engage in the
purchasing process and possess a heightened awareness of the significant disparities
between various brands or products. The second category encompasses consumers who
engage in comparative shopping to familiarize themselves with the available options, but
ultimately make their selection swiftly, often driven by the convenience of the shopping
experience. The third category encompasses consumers who exhibit limited information
search behavior, displaying a propensity to frequently switch between brands or products.
This behavior is typically attributed to the influence of perceived variations in product
attributes compared to the consequences of dissatisfaction (Mulyono, 2012).

Brands or products possess the capacity to offer supplementary dimensions or
indicators that enable them to distinguish themselves from other products intended to
tulfill the demands of consumers. The variations might be both rational and quantifiable in
relation to the product's performance of the brand under consideration, as well as
symbolic and intangible in terms of brand portrayal. As an illustration, within the context
of a supermarket transaction, data pertaining to customer purchases is documented at the

payment counter. The utilization of payment and discount cards enables the potential
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linkage of client purchasing behavior and personal information. The assessment of this
information has the potential to assist merchants in the implementation of more effective
and adapted strategies (Maksum, 2009). According to Hartini (2012), brands serve as a
representation of consumers’ comprehensive behavioral views and emotions towards
several aspects such as product qualities, performance, brand name significance, and the
connected firm.

There exist multiple scale indicators that assess the inclination of individuals to
engage in impulsive purchasing behavior, as outlined by Sosianika and Juliani (2017). The
present inquiry pertains to the expeditious acquisition of goods, specifically the
manifestation of impromptu behavior in the context of shopping. Additionally, it explores
the favorable emotional state associated with engaging in shopping activities. Store
browsing is characterized by the act of leisurely perusing the merchandise within a retail
establishment. Shopping enjoyment, on the other hand, refers to the state of contentment
experienced while engaging in the act of purchasing goods. The concept of money
accessible refers to the willingness to make impulsive purchases; whereas time available
pertains to the extent of time dedicated to purchasing activities. The phenomenon of
impulse buying inclination might be described as a casual apathy towards shopping.
Previous researchers have extensively examined the purchasing behavior variable, as
evidenced by studies conducted by Sari and Mahanani (2017), Adiputra (2015), Hatane
Semuel (2000), Mas’ud et al. (2018), and Wiyana and Japarianto (2014).

Consumer Interest

Consumer interest is how likely consumers are to buy a brand or how likely
According to Arista and Sri (2011), consumers have the tendency to transition from one
brand to another. There are various elements that can influence consumer purchasing
behavior, specifically: The impact of other individuals’ views on an individual’s chosen
option is contingent upon two factors: the strength of unfavorable attitudes held by others
towards the consumer's preferred alternative, and the consumer's level of motivation to
conform. The wants of individuals, followed by unforeseen situational events, have the

potential to influence a consumet's decision-making process over a purchase. The
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determination of whether to purchase an item or not is contingent upon the consumer’s
personal beliefs and level of confidence in making such decisions (Indika & Jovita, 2017).

According to Mubarok (2016), the aspects or indications of customer interest can
be outlined as follows. Transactional interests refer to an individual's inclination to make a
purchase of a certain product. On the other hand, referral intent pertains to an individual's
inclination to suggest said product to others. Exploratory interest refers to the inclination
of an individual to actively seek out information pertaining to a product of personal
interest, with a particular focus on acquiring knowledge that substantiates the good
attributes associated with the product.

Numerous prior researchers have conducted investigations on elements related to
client interest, encompassing the subsequent factors: (Ishak, 2008), (Ujianto Ujito &
Abdurachman Abdurachman, 2004), (Joel et al., 1463), (Tanjung, 2018), and other relevant

sources have been cited in this study.

Price

Price refers to the monetary value that consumers are willing to give up in order to
acquire, possess, and utilize various combinations of products and services provided by a
product. According to Anwar and Satrio (2015), a product refers to any item that is
capable of being presented to the market with the intention of attracting attention, being
purchased, utilized, or consumed in order to fulfill a desire or requirement. According to
Henri Slat et al. (2013), price refers to the monetary expenditure made by individuals in
order to acquire a product or service, or the value that customers exchange to get
ownership or usage benefits of said goods or service.

The dimensions or indicators of pricing encompass the elements outlined by
Prasetio (2012). The document provided outlines the pricing structure, discount options,
allowance offerings, and payment terms associated with the products or services being
offered. Previous researchers have extensively examined the price variable, as evidenced by
the works of Yunita and Ali (2017), Aptaguna and Pitaloka (2016), Claudya and Komariah
(2021), Dewi and Prabowo (2018), Wijaya (2017), Joel et al. (1463), Christina Catur
Widayati et al. (2020), CC Widayati et al. (2020), Ali, Narulita, et al. (2018b), Ikhsani and
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Ali (2017), Richardo et al. (2020), Brata et al. (2017), Anggita and Ali (2017a), and Novansa
and Ali (2017).
Product Quality

Product quality refers to the capacity of a product to effectively carry out its
intended functions. This encompasses various aspects such as the overall durability,
reliability, precision, ease of operation, and repairability of the product, along with other
valued attributes (Anwar & Satrio, 2015).

According to Ghanimata and Kamal (2012), the dimensions or indicators of product
quality encompass the following: 1) Performance, a concept that pertains to the
fundamental operational attributes of a product, Durability refers to the length of time a
product remains functional before necessitating replacement. 2) The degree to which a
product adheres to specifications, specifically in terms of meeting the specified
requirements and the absence of any flaws in the product. Features refer to the attributes
of a product that are specifically designed to enhance its functionality or generate
consumer interest. Reliability refers to the likelithood of a product functioning satisfactorily
or not over a specified duration. Aesthetics, which pertains to the visual appearance of a
product, 6) The concept of perceived quality, sometimes referred to as the impression of
quality, is generally attributed to the utilization of indirect measurements. This approach is
employed due to the potential lack of consumer understanding or information on the
specific product under consideration.

Previous researchers have extensively examined the variable of product quality, as
evidenced by studies conducted by Dewi and Prabowo (2018), Permana (2013), Ali
(2019b), Hidayat et al. (2009), and various other scholars.

Table 1.
Relevant Previous Research
No [Author (Year) |Previous Research |Similarities to this | Difference from

Results Article This article
1 | (Nora Pitris |[Consumer Interest, [Price & Product | Interest Consumer
Nainggolan, [Price, and Product [Quality Effect on | Influential on

2018) Quality  have  a [Purchase Behavior | Purchase Behavior
positive influence
on Behavior
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Purchase
2 |(Umar Bakti & [Consumer Interest [Price matters to Interest Consumer
Alie, 2020)  |and product quality behavior purchase | Influence on
positive  influence Purchasing
and significantly on Behavior
Purchasing
behavior
3 | (Arista & Sri, [Consumer Interest, Consumer Interest | Price matters
2011) Price, and Product & Product | to behavior
Quality  have a |quality purchase
positive  influence finfluential on
significant to [Purchase Behavior
Purchase Behavior
4 (Sari & Consumer interest, [Price & Product | Interest consumers

Mahanani, |price, and product |Quality Effect on influence

2017) quality ~ have  a [Purchase Behavior | purchasing behavior
positive influence
significant to
Purchase behavior
5 (Halima  |Consumer Interest [Price matters Interest consumers
&Yanti, 2020) and product quality [to behavior influence
positive  influence [purchase purchasing behavior
and are significant
to Purchase
Behavior
6 | (Irawan, 2020) |Consumer Interest, |(Consumer Interest | Price matters
Price and Product |Effect on Purchase | towards behavior
Quality’s Positive ~ [Behavior purchase
Influence and
significant on
Purchase Behavior

Source: Google Scholar

RESEARCH METHOD

This study employs qualitative research methodologies and a comprehensive
literature analysis to gather diverse accounts of the factors that impact the outcomes of the
variables under investigation. The initial phase of this study involved gathering data from
scholarly articles available on Google Scholar.

In the context of qualitative research, the literature review is routinely employed in
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alignment with methodological principles. This implies that the approach should be
inductive, ensuring that it does not influence the formulation of research questions by the
researcher. One of the primary rationales for undertaking qualitative research lies in its

inherent exploratory aspect (Raco, 2018).

RESULTS AND DISCUSSION
Effect of Consumer Interest on Purchasing Behavior

Consumer buying behavior is significantly influenced by consumer interest. Buying
interest pertains to a buyer's intention to purchase a specific product and the quantity of
units required within a specific timeframe (Tanjung, 2018). Consumer purchasing behavior
is significantly influenced by consumer interest. There exist seven key characteristics that
determine repurchase interest, which include physical surroundings, customer satisfaction,
service quality, brand preference, product quality, perceived value, and pricing (Joel et al.,
1463).

Customer buying behavior is significantly influenced by customer interest. The
primary determinants of consumer buying behavior are cultural factors, social factors,
personal factors, and psychological factors (Septifani et al., 2014). Customer purchasing
behavior is significantly influenced by customer interest, as evidenced by several studies
undertaken by scholars such as Adila and Aziz (2019), Ishak (2008), Prastiyo (2016), and
others.

Effect of Price on Purchase Behavior

This study examines the impact of pricing on product purchase behavior,
specifically focusing on the simultaneous influence of prices on purchasing behavior. The
findings of this research study additionally demonstrate that the price factor exerts a
partially significant impact on customer purchasing behavior (Zainal, 2020).

The impact of price on consumer purchasing behavior necessitates the
consideration of consumer perceptions and attitudes regarding the price being given.
Correlations between standard measurements and intuitive belief selection tend to exhibit

higher magnitudes, even when the latter is based on the inclusion of the most significant

Factors Influencing Purchase Behavior...

Page 25



DANADYAKSA

Vol. 1 No. 1, (2023), 18 — 36 e-ISSN: XXXX-XXXX

beliefs. According to Mutaalimah (2018), customer behavior is greatly influenced by prices.

The purchasing behavior of consumers is influenced by price, as evidenced by the
findings of several researchers such as Xian, Gou Li (2011), Anwar and Satrio (2015), and
Ekapaksi (2016), among others.

Effect of Product Quality on Purchasing Behavior

Product quality refers to the perception that a product provided by a seller
possesses a superior market value compared to similar products offered by competitors.
According to Yazia (2014), a product refers to any tangible or intangible entity that fulfills
a certain demand and can be presented to the market for the purpose of attracting
attention, being obtained, or being consumed.

In order to enhance purchasing behavior through an emphasis on product quality,
it is imperative for management to prioritize the functionality and characteristics of the
product, hence meeting consumer preferences and requirements in relation to the
perceived value of their expenditure (Armiaty & Ariffin, 2014).

Product quality refers to a constantly changing condition that is linked to the
fulfillment or surpassing of expectations in relation to goods, services, individuals,
commodities, and the environment. Hence, the purchasing behavior of consumers is
significantly impacted by the quality of the product (Supriyadi et al., 2017).

The purchasing behavior of consumers is influenced by the quality of products, as
evidenced by several studies conducted by Suari et al. (2019), Ariella (2018), Astuti and
Abdullah (2017), and other researchers.

Conceptual Framework
Based on the problem formulation, theoretical studies, relevant previous
research, and discussion of the influence between variables, the framework for this

article is as follows.
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Figure 1.
Conceptual Framework
Based on the conceptual framework picture above, then: Consumer interest, price,
and product quality influence purchasing behavior.
Apart from these three exogenous variables that affect buying behavior, there are
many other variables that influence it, including:

1) Lifestyle: (Solikhah & Dhania, 2017), (Patricia & Handayani, 2014), and (Anoraga &
Iriani, 2018)

2) Motivation: (Maruto et al., 2015), (Akhadiyah, 2017), and. (Baladini et al., 2021)

3) Perception: (Sa et al., 2021), (Purnomo, N., & Hidayat, 2021), and (Alamsyah, 2014)

4) Promotion:(Ali, Evi, et al., 2018), (Prihartono & Ali, 2020), (Richardo et al., 2020),
(Mappesona et al., 2020), (Sulistiorini & Ali, 2017), (Hairiyah & Ali , 2017), (Al
Narulita, et al., 2018a), and (Brata et al., 2017).

5) People: (Djoko Setyo Widodo, P. Eddy Sanusi Silitonga, 2017), (Agussalim et al.,
2016), (Novansa & Ali, 1926), (Elmi et al., 2016), (Novansa, Hafizh, Ali, 2017) ,
(Limakrisna et al., 2016), (Octavia et al., 2020), and (Anggita & Ali, 2017b).

6) Mere Image:(Ali et al., 2016), M & Ali, 2017), (Ali & Mappesona, 2016), (Al,
Narulita, et al., 2018a), (Novansa & Ali, 19206), and (Toto Handiman & Ali, 2019).

7) Setvice Quality: (M & Ali, 2017), (Limakrisna & Ali, 2016), (Yunita & Ali, 2017),
(Yunita & Ali, 2017), (Ali & Mappesona, 2016), (Ali, Evi, et al., 2018), (Sitio & Alj,
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2019), and (Anggita & Ali, 2017b).
8) Brand Awareness: (Toto Handiman & Ali, 2019), (Novansa, Hafizh, Ali, 2017), (Ali,
2019a), and (Sivaram et al., 2020).

CONCLUSION

Drawing upon the theoretical framework presented in pertinent scholarly papers
and informed debates, it is possible to derive a hypothesis that might serve as a foundation
for future investigation. Consumer interests have a significant impact on the behavior of
purchasing, as they play a crucial role in shaping consumer decisions. The influence of
prices on purchasing behavior is also noteworthy, as consumers tend to be sensitive to price
fluctuations and may alter their buying patterns accordingly. Furthermore, the quality of a
product holds considerable sway over purchasing behavior, as consumers are inclined to

make choices based on the perceived value and reliability of a product.

REFERENCES

Adila, SN, & Aziz, N. (2019). The Influence of Promotional Strategies on Purchasing
Decisions Mediated by Purchase Interest in Kfc Restaurant Consumers, Khatib
Sulaiman Branch, Padang. OSF Preprints, 1-16.

Adiputra, E. (2015). Unplanned Buying Behavior (Impulse Buying) in Modern Shopping
Centers in Surabaya. An-Nisbah: Journal of Sharia FEconomics, 1(2).
https://doi.org/10.21274/an.2015.1.2.155-180

Agussalim, M., Ayu Rezkiana Putri, M., & Ali, H. (2016). Analysis of work discipline and
work spirit toward the performance of employees (case study tax office Pratama
two Padang). International Journal of Economic Research.

Akhadiyah, RF (2017). Compulsive Purchasing Behavior Of Fashion Products (Survey of
Malang Town Square Fashion Consumers in Malang City). Journal of Business
Administration (JAB), 48(1), 19-27.

Alamsyah, DP (2014). Consumer Perceptions of the Risks of Organic Vegetables and Their
Impact on Purchasing Behavior. Journal of Management & Business, 12(2), 46—65.

Ali, H. (2019a). Building Repurchase Intention and Purchase Decision: Brand Awareness
and Brand Loyalty Analysis (Case Study Private Label Product in Alfamidi
Tangerang). Saudi ~ Journal — of  Humanities and — Social  Sciences.
https://doi.org/10.36348 /sjhss.2019.v04i09.009

Factors Influencing Purchase Behavior...

Page 28


https://doi.org/10.21274/an.2015.1.2.155-180
https://doi.org/10.36348/sjhss.2019.v04i09.009

DANADYAKSA
'

Vol. 1 No. 1, (2023), 18 - 36 e-ISSN: XXXX-XXXX

Ali, H. (2019b). Purchase Decision and Repurchase Models: Product Quality and Process
Analysis (Case Study of House Ownership Credit Financing in Permata Sharia Bank
Jakarta). Scholars Bulletin. https://doi.org/10.36348/sb.2019.v05109.006

Ali, H., Evi, N., & Nurmahdi, A. (2018). The Influence of Service Quality, Brand Image
and Promotion on Purchase Decision at MCU Eka Hospital. Business and
Management Studies. https://doi.org/10.21276/sjbms.2018.3.1.12

Ali, H., Limakrisna, N., & Jamaluddin, S. (2016). Model of customer satisfaction: The
empirical study at BRI in Jambi. International Journal of Applied Business and Economics
Research.

Ali, H., & Mappesona, H. (2016). Build Brand Image: Analysis Of Service Quality And
Product Quality (Case Study At Giant Citra Raya). International Journal of
Economic Research.

Ali, H., Narulita, E., & Nurmahdi, A. (2018a). Saudi Journal of Business and Management
Studies (S§JBMS) The Influence of Service Quality, Brand Image and Promotion on
Purchase Decisions at MCU Eka Hospital. Business and Management Studies.
https://doi.org/10.21276/sjbms.2018.3.1.12

Ali, H., Narulita, E., & Nurmahdi, A. (2018b). The Influence of Service Quality, Brand
Image and Promotion on Purchase Decision at MCU Eka Hospital. Saudi Journal
of Business and Management Studies. https://doi.org/10.21276/sjbms.2018.3.1.12

Anggita, R., & Ali, H. (2017a). The Influence of Product Quality, Service Quality and Price
to  Purchase Decision of SGM Bunda Milk. Scholars Bulletin.
https://doi.org/10.21276/sb

Anggita, R., & Ali, H. (2017b). The Influence of Product Quality, Service Quality and Price
to Purchase Decision of SGM Bunda Milk (Study on PT. Sarthusada Generasi
Mahardika Region Jakarta, South Tangerang District). Scholars Bulletin.
https://doi.org/10.21276/sb

Anoraga, BJ, & Iriani, SS (2018). The Influence of Lifestyle and Reference Group on
Purchasing Decisions on Samsung Galaxy Brand Smartphones. BISMA (Business
And Management), 6(2), 139. https://doi.org/10.26740/bisma.v6n2.p139-147

Anwar, 1., & Satrio, B. (2015). The Influence of Price and Product Quality on Purchasing
Decisions. Journal of Management Science and Research, Volume 4, 1-15.

Aptaguna, A., & Pitaloka, E. (2016). The Influence of Service Quality and Price on
InterestBuy Services Go-Jek. Widyakala Journal, 3, 49.
https://doi.org/10.36262/widyakala.v3i0.24

Factors Influencing Purchase Behavior...

Page 29


https://doi.org/10.36348/sb.2019.v05i09.006
https://doi.org/10.21276/sjbms.2018.3.1.12
https://doi.org/10.21276/sjbms.2018.3.1.12
https://doi.org/10.21276/sjbms.2018.3.1.12
https://doi.org/10.21276/sb
https://doi.org/10.21276/sb
https://doi.org/10.26740/bisma.v6n2.p139-147
https://doi.org/10.36262/widyakala.v3i0.24

DANADYAKSA

Vol. 1 No. 1, (2023), 18 — 36 e-ISSN: XXXX-XXXX

Ariella, RI (2018). The Influence of Product Quality, Product Price and Product Design on
Mazelnid Consumer Purchasing Decisions. Performa: Journal of Business
Management and Start-Up, 3(2), 215-221.

Arista, D., & Sri, R. (2011). Analysis of the Influence of Advertising and Brand Image on
Consumer Purchase Interest. Assets, 13(1), 37—45.

Armiaty, R., & Ariffin, Z. (2014). The Influence of Organizational Culture and Motivation
on the Performance of Frontliner Employees, (Study at the Bank Kalsel Branch in
the Banjarmasin Region). Journal of Management Insights, 2(2), 213—-236.

Astuti, R., & Abdullah, I. (2017). The Influence of Product Quality and Promotion on
Clothing Purchasing Decisions in Micro, Small and Medium Enterprises. The
Influence of Product Quality and Promotion on Clothing Purchasing Decisions in
Micro, Small and Medium Enterprises, 1(0118047804), 1-50.

Baladini, N., Syarief, N., & Gunaedi, J. (2021). Effect of Sales Promotion, Social Media
Marketing and Hedonic shopping motivation on impulsive buying behavior.

Correlation: National Research Conference on Economics, Management, and
Accounting, 2, 1323-1337.

Bimaruci, H., Agung Hudaya, & Hapzi Ali. (2020). Model Of Consumer Trust On Travel
Agent Online: Analysis Of Perceived Usefulness And Security On Re-Purchase
Interests (Case Study Tiket.Com). Dynasty International Journal of Economics, Finance &
Accounting. https://doi.org/10.38035/dijefa.v1il.227

Brata, BH, Husani, S., & Ali, H. (2017). The Importance of Product Quality, Price,
Promotion, and Location to Product Purchase Decision on Nitchi At PT. Jaya
Swarasa Agung in Central Jakarta. Saudi Journal of Business and Management

Studies. https://doi.org/10.21276/sjbms

Claudya, S., & Komariah, NS (2021). The Influence of Product Quality, Price and Trust on
Decisions to Purchase RO Water at KER-RO Bekasi. 17(2), 115-124.

Desfiandi, A., Desfiandi, A., & Ali, H. (2017). Composite Stock Price Index (IHSG) Macro
Factor in Investment in Stock (Equity Funds). International Journal of Economics
and Financial Issues.

Dewi, nia safitri, & Prabowo, Rokh Eddy. (2018). "Product Quality Performance, Price
Perception, Promotion, and Lifestyle in Influence the Isotonic Drink Purchasing

Decision Process (Study of Isotonic Drink Consumers in Semarang City).
Proceedings of SENDI_U 2018, 2016, 711.

Djoko Setyo Widodo, P. Eddy Sanusi Silitonga, & HA (2017). Organizational Performance:
Analysis of Transformational Leadership Style and Organizational Learning. Saudi
Journal of Humanities and Social Sciences.
https://doi.org/10.21276/sjhss.2017.2.3.9

Factors Influencing Purchase Behavior...

Page 30


https://doi.org/10.38035/dijefa.v1i1.227
https://doi.org/10.21276/sjbms
https://doi.org/10.21276/sjhss.2017.2.3.9

DANADYAKSA
'

Vol. 1 No. 1, (2023), 18 - 36 e-ISSN: XXXX-XXXX

Ekapaksi, N. (2016). The Effect of Conformity and Self-Esteem on the Compulsive Buying
Behavior of Item Fashion. Psychoborneo, 4(3), 370-375.

Elmi, F., Setyadi, A., Regiana, L., & Ali, H. (20106). Effect of leadership style, organizational
culture and emotional intelligence to learning organization: On the Human
Resources Development Agency of Law and Human Rights, Ministry of Law and
Human Rights. International Journal of Economic Research.

Ghanimata, F., & Kamal, M. (2012). Analysis Of The Influence Of Price, Product Quality,
And Location On Purchasing Decisions (Study on Buyer of Milkfish Products
Juwana Flrina Semarang). Diponegoro Journal of Management, 1, 1-10.

Hairiyah, S., & Ali, H. (2017). Customer Decision Analysis in Taking Multipurpose Loans:
Promotions, Locations and Credit Procedures (A Case of the Bank PQR Jakarta).
Saundi Journal of Business and Management Studies.
https://doi.org/10.21276/sjbms.2017.2.3.6

Halimah, MA, & Yanti, RD (2020). The Influence of Pricing Strategy on Customer Loyalty
for Special Express Products for Purwokerto Post Office Corporate Partners.
Global Ecoment Journal, 5(1), 70. https://doi.org/10.35908 /jeg.v5i1.916

Hanum, Z., & Hidayat, S. (2017). Factors Influencing Consumer Behavior in Purchasing
Decisions of Nike Brand Shoes in Medan City. Journal of Business Administration,
6(1), 37-43.

Hartini, S. (2012). Smartphone Purchasing Behavior: Brand Equity and Brand Attachment
Analysis. Journal of Business Partners and Management, 3(1), 75-86.

Hatane Samuel. (2006). The Impact of Emotional Responses on Online Consumer
Impulsive Buying Behavior Tendencies With Expended Resources and Shopping
Orientation as Mediating Variables. Journal of Management and Entrepreneurship,
8(2), .101-115.

Henri Slat, A., Cost of Goods, A., & Henri Slat, Faculty of Economics, Accounting
Department, Sam Ratulangi University, Manado, A. (2013). Analysis of Product
Costs Using the Full Costing Method and Determining Selling Prices. 110 EMBA
Journal, 1(3), 110-117.

Hidayat, R., Industri, JT, & Madura, UT (2009). The Influence of Service Quality, Product
Quality and Customer Value on Bank Mandiri Customer Satisfaction and Loyalty.
Journal of Management and Entreprenenrship, 11(1), 59-72.
https://doi.org/10.9744/jmk.11.1.pp.59-72

Ibrahim, M., & Thawil, SM (2019). The Influence of Product Quality and Service Quality
on Consumer Satisfaction. Journal of Management and Business Research (JRMB)
UNIAT Faculty of Economics, 4(1), 175-182.
https://doi.org/10.36226/jrmb.v4i1.251

Factors Influencing Purchase Behavior...

Page 31


https://doi.org/10.21276/sjbms.2017.2.3.6
https://doi.org/10.35908/jeg.v5i1.916
https://doi.org/10.9744/jmk.11.1.pp.59-72
https://doi.org/10.36226/jrmb.v4i1.251

DANADYAKSA

Vol. 1 No. 1, (2023), 18 — 36 e-ISSN: XXXX-XXXX

Ikhsani, K., & Ali, DH (2017). Purchasing Decisions: Analysis of Product Quality, Price
and Brand Awareness (Case Study of Teh Botol Sosro Products at Giant Mall
Permata Tangerang). In SWOT Journal.

Indika, DR, & Jovita, C. (2017). Instagram Social Media as a Promotional Means to
Increase Consumer Buying Interest. Journal of Applied Business, 1(01), 25-32.
https://doi.org/10.24123 /ibt.v1i01.296

Irawan, MRN (2020). The Influence of Product Quality, Price and Promotion on
Consumer Purchase Interest at Pt. Satria Nusantara Jaya. Ekonika: Kadiri University
Economic Journal, 5(2), 140. https://doi.org/10.30737 /ekonika.v5i2.1097

Isaac, A. (2008). The Effect of Using Celebrities in Advertising on Purchase Intention
Consumer. Jurnal Stasat Business, 12(2), 71-88.
https://doi.org/10.20885/jsb.vol12.iss2.art2

Joel, G., Massie, JD, & Sepang, JL (1463). The Influence of Motivation, Perceived Price,
and Product Quality on Consumer Purchase Interest of Yamaha Mio Brand Matic
Motorcycles in Manado City. EMBA Journal, 2(3), 1463—1472.

Limakrisna, N., & Ali, H. (2016). Model of Customer Satisfaction: Empirical Study At Fast
Food Restaurants in Bandung. International Journal of Business and Commerce.

Limakrisna, N., Noor, ZZ, & Ali, H. (2016). Model of employee performance: The
empirical study at civil servants in government of west java province. International
Journal of Economic Research.

M, A., & Ali, H. (2017). Customer Satisfaction Model: Analysis Of Product Quality And
Service Quality On Image Brand On Giant Citraraya Jakarta. Management Journal.
https://doi.org/10.24912/im.v21i3.254

Mappesona, H., Ikhsani, K., & Ali, H. (2020). Customer purchase decision model, supply
chain management and customer satisfaction: Product quality and promotion
analysis. International Journal of Supply Chain Management.

Maruto, DR, Kusuma, AAGAA, & Yasa, NNK (2015). The Influence of Motivation,
Perceived Quality, and Consumer Attitudes on Repurchasing Behavior Faculty of
Economics and Business, Udayana University (Unud), Bali, Indonesia. Unud
Management E-Journal, 4(8), 2125-2144.

Mas'ud, AA, Rombe, E., & Nainggolan, EP (2018). The Influence of Consumer Satisfaction
on Consumer Repurchase Behavior at Bangi Kopitiam Café and Resto in Palu City.
Tadulako University Management Science Journal (JIMUT), 4(1), 71-80.
https://doi.org/10.22487 /jimut.v4il.107

Mubarok, DAA (2016). The Influence of Celebrity Endorsements on Consumer Purchase
Interest (Study of Consumers of Regular Afternoon Class Students at STIE INABA
Bandung). Indonesian Journal of Development, 3(1), 61-76.

Factors Influencing Purchase Behavior...

Page 32


https://doi.org/10.24123/jbt.v1i01.296
https://doi.org/10.30737/ekonika.v5i2.1097
https://doi.org/10.20885/jsb.vol12.iss2.art2
https://doi.org/10.24912/jm.v21i3.254
https://doi.org/10.22487/jimut.v4i1.107

DANADYAKSA
'

Vol. 1 No. 1, (2023), 18 - 36 e-ISSN: XXXX-XXXX

Mulyono, F. (2012). Demographic Factors in Impulsive Buying Behavior. Journal of
Business Administration, 8(1), 92—109.

Mutaalimah, S. (2018). "The Influence of Price, Product Quality and Service Quality on
Purchase Decisions for Larissa Aesthetic Beauty Products....

Nora Pitri Nainggolanl, H. (2018). Scientific Journal Of Management And Business.
Scientific Journal of Management and Business Scientific Journal of Management
and Business, 19(1), 64—72.

Novansa, Hafizh, Ali, H. (2017). Purchase Decision Model: Analysis of Brand Image, Brand
Awareness and Price (Case Study SMECO Indonesia SME products). Saudi Journal
of Humanities and Social Sciences.

Novansa, H., & Ali, H. (1926). Purchase Decision Model: Analysis of Brand Image, Brand
Awareness and Price (Case Study SMECO Indonesia SME products). Saudi Journal
of Humanities and Social Sciences. https://doi.org/10.21276/sjhss

Novansa, H., & Ali, H. (2017). Purchase Decision Model: Analysis of Brand Image, Brand
Awareness and Price (Case Study SMECO Indonesia SME products). Saudi Journal
of Humanities and Social Sciences. https://doi.org/10.21276/sihss

Octavia, A., Sriayudha, Y., & Ali, H. (2020). Innovation capability and supply chain
management: Empirical study of Indonesian traditional herbal medicine products.
International Journal of Supply Chain Management.

Patricia, N., & Handayani, S. (2014). The Influence of a Hedonic Lifestyle on Consumptive
Behavior in Flight Attendants of Airline "X." Journal of Psychology, 12(1), 10— 17.

Permana, MV (2013). Permana, Made Virma. Journal of Management Dynamics, 4(2), 115—
131.

Prasetio, A. (2012). Management Analysis Journal The Effect of Service Quality and Price
on Customer Satisfaction. Management Analysis Journal, 1(4), 1-8.

Prastiyo, Y. (20106). The influence of green marketing tool's on consumer purchasing
behavior. Udayana University, 5(6), 3449-3475.

Prihartono, & Ali, H. (2020). The Promises Ethics And Marketing Concept Strategy As A
Competitive Advantage On Private Higher Education (A Survey On Perception Of
Product Attributes And Promotion Mix In Indonesia). Talent Development and
Excellence.

Purnomo, N., & Hidayat, MN (2021). (2021). Perception of Benefits in Influencing Online
Shop Purchasing Decisions: (Case Study at Lamongan Islamic University). Journal
of Bina Bangsa Economics, 14(1), 93-103. Journal of Economic Development,
14(1), 93-103.

Factors Influencing Purchase Behavior...

Page 33


https://doi.org/10.21276/sjhss

DANADYAKSA ’

Vol. 1 No. 1, (2023), 18 — 36 e-ISSN: XXXX-XXXX

Raco, J. (2018). Qualitative Research Methods: Types, Characteristics And Advantages.
https://doi.org/10.31219 /osf.io/mfzuj

Richardo, Hussin, M., Bin Norman, MH, & Ali, H. (2020). A Student Loyalty Model:
Promotion, Products, And Registration Decision Analysis-Case Study Of Griya
English Fun Learning At The Tutoring Institute In Wonosobo Central Java.
International Journal of Innovation, Creativity and Change.

Sa, Z., Maranti, S., & Retnowati, MS (2021). Maslahah Perception Analysis in Compulsive
Buying. X1(2), 92-100.

Sari, B., & Mahanani, E. (2017). Analysis of the Influence of Price, Product, Consumer
Behavior on Telon Lang Purchasing Decisions (PT. Eagle Indo Pharma's CSR
Event Survey). STEI Journal of Economics, 26(2), 296-316.

Septifani, R., Achmadi, F., & Santoso, 1. (2014). The Effect of Green Marketing,
Knowledge. Journal of Technology Management, 13(2), 201-218.

Sidharta, I., & Suzanto, B. (2020). The Influence of Store Atmosphere, Product Innovation
and Customer Experience on Customer Satisfaction at Cafe Warunk Upnormal in
Banjarmasin, South Kalimantan. Bissmart Journal, 1(1), 1-23.

Sitio, T., & Ali, H. (2019). Patient Satisfaction Model and Patient Loyalty: Analysis of
Service Quality and Facility (Case Study at Rawamangun Special Surgery Hospital).
Scholars Bulletin. https://doi.org/10.36348/sb.2019.v05i10.002

Sivaram, M., Munawar, N.A., & Ali, H. (2020). Determination Of Purchase Intent
Determination Of Purchase Intent Through Brand Awareness And Perceived
Quality (Case Study: For consumers PT. Sentosa Santosa Finance Tangerang area).
Dynasty International Journal of Management Science.

https://doi.org/10.31933 /dijms.v1i2.71

Solikhah, M., & Dhania, DR (2017). The Relationship Between Hedonistic Lifestyle and
Peer Conformity and Impulsive Buying Behavior Muria Kudus University.
Psychovidya, 21(1), 43—49.

Sosianika, A., & Juliani, N. (2017). A Study of The Impulsive Buying Behavior Comparation
based on Consumer's Characteristics. Thy Sigma, 9, 9—-18.

Suari, MTY, Telagawathi, NLWS, Nyoman, N., & Yulianthini. (2019). The Influence of
Product Quality and Product Design on Purchasing Decisions. Journal of
Management Department, 7(1), 26-33.

Sulistiorini, MS, & Ali, H. (2017). Customer satisfaction model: Product analysis, price,
promotion and distribution (case study at PT Integrasia Utama). International
Journal of Applied Business and Economic Research.

Supriyadi, S., Wiyani, W., & Nugraha, GIK (2017). The Influence of Product Quality and

Factors Influencing Purchase Behavior...

Page 34


https://doi.org/10.31219/osf.io/mfzuj
https://doi.org/10.31933/dijms.v1i2.71

DANADYAKSA
'

Vol. 1 No. 1, (2023), 18 - 36 e-ISSN: XXXX-XXXX

Brand Image on Purchasing Decisions. Journal of Business and Management, 4(1),
74-85. https://doi.org/10.26905/jbm.v4i1.1714

Tanjung, G. (2018). The Influence of YouTube Beauty Vloggers on Consumer Purchase
Interest and Its Impact on Product Purchase Decisions. Journal of Business
Administration, 63(1), 187-196.

Toto Handiman, U., & Ali, H. (2019). The Influence of Brand Knowledge and Brand
Relationship On Purchase Decision Through Brand Attachment. In International
Journal of Business Marketing and Management (IJBMM).

Ujito Ujito, & Abdurachman Abdurachman. (2004). ANALYSIS OF FACTORS THAT
GIVE UP CONSUMER BUYING TENDENCIES

SARUNG (Study of Sarung Consumer Behavior in East Java). Journal of Management and
Entrepreneurship, 6(1), 34-53.

Umar Bakti, H., & Alie, MS (2020). The Influence of Service Quality, Products and Prices
on Purchase Interest at the Lazada Online Store in Bandar Lampung. Journal of
Economics, 22(1), 18.

Widayati, CC, Ali, H., Permana, D., & Nugroho, A. (2020). The role of destination image
on visiting decisions through word of mouth in urban tourism in Yogyakarta.
International Journal of Innovation, Creativity and Change, 12(3).

Widayati, Christina Catur, Ali, H., Permana, D., & Nugroho, A. (2020). The role of
destination image on visiting decisions through word of mouth in urban tourism in
Yogyakarta. International Journal of Innovation, Creativity and Change.

Wijaya, CV (2017). The Influence of Price, Service Quality and Product Quality on
Consumer Satisfaction at Madiun Depot Madiun's Typical Cooking. AGORA 5(1),
5(1), 1-8.

Wiyana, AEC, & Japarianto, E. (2014). Kompas Daily Purchasing Behavior in Surabaya
with Purchase Intention as an Intervening Variable. Petra Student Journal, 2(1).

Wulandari, RD, & Iskandar, DA (2018). The Influence of Brand Image and Product
Quality on Purchasing Decisions on Cosmetic Products. Journal of Management
and Business Research (JRMB) UNIAT Faculty of Economics, 3(1), 11-18.
https://doi.org/10.36226/jrmb.v3i1.81

Xian, Gou Li, et al. (2011). The influence of brand image, price and product quality on
purchasing decisions for Xiaomi brand cellphones in Langsa City. Unsam Journal of
Management and Finance, 6(1), 660-669.

Yazia, V. (2014). The Influence of Product Quality, Price and Advertising on Blackberry
Mobile Phone Purchasing Decisions. Journal of Economics and Economic
Education, 2(2), 165-173.

Factors Influencing Purchase Behavior...

Page 35


https://doi.org/10.26905/jbm.v4i1.1714
https://doi.org/10.36226/jrmb.v3i1.81

DANADYAKSA

POST MODERN ECONOMY JOURNAL

Vol. 1 No. 1, (2023), 18 — 36 e-ISSN: XXXX-XXXX

Yunita, D., & Ali, H. (2017). Model of Purchasing Decision (Renting) of Generator Set:
Analysis of Product Quality, Price and Service at PT. Hartekprima Listrindo.
Economics, Business and Management.
https://doi.org/10.21276/sjebm.2017.4.11.12

Zainal, H. (2020). The Effect of Personal Determinants of Green Marketing Practices and
Price Barriers on Buying Behavior of Organic Food Products in Indonesian
Supermarkets. Journal of Information Systems Management Economics, 2(1), 117—
131. https://doi.org/10.31933 /jemsi.v2i1.351

Factors Influencing Purchase Behavior...

Page 36


https://doi.org/10.21276/sjebm.2017.4.11.12
https://doi.org/10.31933/jemsi.v2i1.351

